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Abstract: Considering the tremendous impact of the Internet on the 

dissemination of corporate information, this paper empirically studies the extent 

and quality of Internet Financial Reporting (IFR) of the DS30 listed companies 

in Bangladesh using a qualitative index developed by Cheng et al. (2000) with 

some modifications to account for country-specific differences. The study 

reveals that Bangladeshi companies tend to use Internet-based reporting as a 

complement to their traditional paper-based annual reports. Also, the volume 

and quality of overall IFR practices differ widely between firms. The categories 

of disclosure relating to user support and content receive a higher score than 

the timeliness and technology on the Bangladeshi companies’ websites. The 

companies seem to provide only PDF files of their financial reports rather than 

an HTML version which is similar to companies in other Asian countries. 

However, Bangladeshi firms are increasingly reporting financial and non-

financial information on the Internet. The paper argues that Bangladeshi firms 

need to streamline their websites to exploit all the Internet features for better 

user friendly corporate reporting. 
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Introduction 

The rapid growth of communication technology and evolution of Internet over the last 

decades have created the opportunity to disseminate any information almost 

instantaneously to any part of the world to any audience. Thus, many business 

organizations around the globe are continuously integrating their financial reporting with 

online disclosures through their respective websites. Internet-based reporting helps users 

retrieve a myriad of corporate information and monitor firms’ activities in real time. It 

also helps reduce information asymmetry in the capital market (Lang and Lundholm, 

1996; Healy and Palepu, 2001). Hindi and Rich (2010) found that the Internet has 

become one of investors’ most frequently used sources of information and many 

companies are now reporting all or part of their financial information on their websites. 
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In the Internet era, many listed companies have decided to use the Internet as a 

communication media for improving relationship with the investors (Pervan and Sabljic, 

2011).  

Undoubtedly, the ICT revolution, in particular the widespread use of computer and 

Internet, has significantly influenced modern accounting practices and corporate 

disclosures. The use of World Wide Web to communicate corporate information can be 

traced back to 1995 when a number of companies emphasize innovation in financial 

reporting practices. In the beginning, information disclosed on the website comprises 

mostly of marketing strategies (Lymer et al., 1999) but many companies are now taking 

advantages of the website for disseminating financial and nonfinancial information to the 

interested users. The use of Internet technology for financial reporting purpose is known 

as Internet Financial Reporting (IFR). It reduces printing and distribution cost of financial 

information but broadens voluntary disclosures. IFR also provides benefits to investors 

and common public in a variety of ways that include ease of access to financial 

information, facilities for data management, automatic comparisons, and analysis. The 

ability of the medium of the Internet to handle the reporting requirement of ever-

expanding level of information fits well with recent calls in the modernization of 

financial reporting system. This also allows for increased voluntary disclosure of a broad 

range of value-relevant information. 

Notably, IFR is voluntary and not standardized with some specific regulations. Naturally, 

there is a disparity of IFR practices between companies and countries as well. Some 

companies disclose only partial financial statements (which lacks details) using low-

quality websites, while others disclose full sets of financial reports using the 

sophistication of the dynamic web sites with a multimedia presentation, easy to use 

interface and secured tools. The diversity in economic, cultural, socio-political and 

institutional factors across countries can explain the observed heterogeneity in accounting 

and reporting practices around the world. There are also potential litigation risks and 

proprietary costs associated with voluntary disclosures which may constrain the use of 

IFR by companies. For example, real-time data like unaudited financial information may 

lack the reliability of the traditional audited paper-based financial reports. 

Bangladesh, in comparison, is trailing behind in adopting recent developments in the 

technology despite regulators’ incessant call to exploit digital platform to communicate 

timely with stakeholders. Therefore, it provides an excellent opportunity to examine how 

the top listed companies in Bangladesh are doing in adopting Internet as a tool for 

financial reporting and in maintaining investor relations. As our government is working 

towards fulfilling vision 2021 and making the transition to a more tech-savvy 

environment, it would be interesting to explore and examine the initiatives taken by 

publicly listed companies towards adopting high-end communication technology.  
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Most of the studies on IFR in the late 20
th
 century and early 21

st
 century were conducted 

in developed countries, for example, the USA, the UK, and Germany, with a few studies 

carried out in developing countries. Although use of the Internet has noticeably increased 

in most developing countries, little is known about the IFR, especially in countries with 

emerging capital markets such as Bangladesh. This study hopes to extend the findings of 

prior studies in developing countries by examining the extent and quality of IFR of the 

top 30 listed companies in Bangladesh. The research framework used in this study is 

based on the work of Cheng et al. (2000) who developed an index to measure the quality 

of companies’ websites according to four categories, namely: content, timeliness, 

technology and user support. Academic research in the area of IFR has shown that high 

quality Internet financial reporting can mitigate information asymmetry between firm 

insiders and outsiders (Healy and Palepu, 2001), increase financial transparency by 

proving timely information (Hodge et al., 2004), and increase market efficiency by 

disseminating relevant information (Debreceny et al., 2002). Despite the beneficial 

aspects of web disclosure, information included in the IFR remains at the discretion of 

managers who are the ultimate responsible parties for their firms’ disclosure policies 

(Kelton and Yang, 2008). This makes IFR practices largely voluntary and unregulated, 

raising concerns about their quality and reliability for outsiders. Considering the pros and 

cons of IFR, this study aims to assess the tendency of top 30 Bangladeshi listed 

companies towards using Internet as a financial reporting medium and to make an overall 

evaluation of the quality of IFR practices of these companies. 

The remainder of this paper is organized as follows:  Section 2 provides a review of prior 

studies in this area. Section 3 describes research methods while Section 4 offers analysis 

and findings of this study. Finally, Section 5 concludes with some policy remarks, 

limitations and directions for future study. 

Literature review 

There has been an increasing number of empirical studies on Internet Financial Reporting 

since 2000 reflecting the growth in this mode of information disclosure. Several studies 

have examined the determinants of website-based disclosure and reporting practices 

(Debreceny et al., 2002; Oyelere et al., 2003; Craven and Marston, 1999; Hassan et al., 

1999; Pirchegger and Wagenhofer, 1999). These studies identify company size, 

profitability, leverage, equity capital, ownership pattern, listing status, technology, 

industry type, and auditor type as the company-specific determinants of IFR. A few other 

papers discussed IFR benefits, practical issues, and the future potentials of IFR 

(Wagenhofer, 2007; Kelton and Yang, 2008; Petravick and Gillet, 1996; Ashbaugh et al., 

1999; Lymer et al., 1999; Cheng et al., 2000; Fitzsimons and Shoaf, 2000). For example, 

the Internet may assist in solving some of the existing problems of financial reporting 

(such as those related to timeliness, cost/benefit of information and verifiability). Marston 
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and Polei (2004) state that the Internet offers the opportunity to make very recent 

company data, such as monthly or weekly operating data, available for various users. 

Conversely, it may generate further problems such as those related to Internet-based 

fraud and information overload (Desoky, 2015). 

Several other studies also find that firms use IFR as a mean of maintaining investor 

relation through financial reporting on corporate websites. Deller et al. (1999) found that, 

in general, the US companies were more commonly using the Internet to communicate 

financial information, and only a few companies from the UK and European countries 

were starting to explore the richer potential that the Internet offers for investor relations. 

They found that US companies (91%) used the Internet for investor relations activities to 

a greater extent than the UK (72%) and German (71%) ones. Furthermore, US 

corporations used the Internet to a more significant extent to corporate reporting than the 

UK or Germany companies (95% compared with 85% and 76%, respectively). Many 

corporations in the US, UK, and Germany were a pioneer in discovering and applying 

some of the technological marvels on their websites. Nevertheless, it was found that only 

a small number of corporations were utilizing audio or video media in their IFR. Table 1 

summarizes some significant research findings on IFR. 

Table 1: Comparison of IFR practices 

 Hedlin,1999 
Deller, Stubenrath  

& Weber, 1999 

Lymer et al.,  

1999 

Cheng, Law-  

rence & Coy,  

2000 

Davey & 

Homkajoh, 

2002 

Country Sweden US, UK, Germany 22 countries NZ Thailand 

No. of companies 

surveyed 
60 300 660 40 40 

Instrument  

Research 

Objective 

Checklist  

3 stages of  

IFR 

Checklist  

IFR in investor  

relations activities 

Checklist  

Extent of IFR 

Index  

IFR disclosure  

practices 

Index  

IFR disclosure  

practices 

F
in

d
in

g
s 

%. having  

websites 
98% 

US 95%  

UK 85%  

Germany 76% 
86% 80% 92% 

Financial  

information  

reported 
83% 

US 91%  

UK 72%  

Germany 71% 
62% 70% 70% 

Use of  

technology 

Limited use  

(stage 2) 

Limited use  

Audio/video 

potential used by 

very few 

Highly variable 

by country 

8 scored >50% 

Highest 79% 

8 scored >50%  

Highest score  

64%  

Limited use of  

potential 

Source: Davey & Homkajohn (2004) 
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Lymer et al. (1999) compared the IFR practices from corporations encompassing 22 

different countries. Their study indicated that companies are at different phases of 

expertise in their use of the Web technology for corporate disclosures and financial 

reporting— 86% of the companies had a website, but only 62% of the companies studied 

had some form of financial disclosure on their website. The study also found that most 

reporting was confined to HTML or other web-based formats and concluded that in the 

course of their study there were very few examples of IFR that take full advantage of 

scripting and automation capabilities that modern developments have to offer. Most 

reporting was limited to electronic paper and HTML formats. 

Cheng et al. (2000) developed a benchmark index to measure the quality of IFR 

disclosures of the Top 40 New Zealand companies. The results discovered that 32 (80%) 

companies in the sample had websites and 70% of the sample presented financial 

information on their websites. Of the 32 companies having websites, only 8 (25%) 

companies scored more than 50% on the index by having reasonably well-developed 

sites. The Web site of Telecom Corporation of New Zealand Limited achieved the 

highest score of 79%. 

Research Methodology 

The objective of this study is to measure the quality of Internet Financial Reporting 

practices of the Top 30 Bangladeshi listed companies on the Dhaka Stock Exchange 

(Companies included in DS30 index). The Dhaka Stock Exchange Limited introduced 

DSE 30 Index (DS30) as per ‘DSE Bangladesh Index Methodology’ designed and 

developed by S&P Dow Jones Indices with effect from January 28, 2013. DS30 is 

constructed with 30 leading companies which can be said as investable stock of the 

Exchange. DS30 companies reflect around 51% of the total equity market capitalization. 

The criteria taken into consideration in construction of this index are market 

capitalization, liquidity, financial viability and base value. Companies from different 

industry sector such as banks, financial institutions, engineering, food & allied product, 

fuel & power, pharmaceuticals & chemicals, cement, ceramic, insurance, 

telecommunication are included in DS30 representing a diversified sample of firms. The 

reasons for selecting DS30 companies for this study are market capitalization of these 

companies, financial sophistication, good reputation in the market for timely disclosure 

of information and presence of multinational companies alongside renowned local 

companies.  

The study uses a self-constructed index following the work of Cheng et al. (2000), who 

had devised their framework from the three stages of Internet financial reporting as 

identified by Lymer et al. (1999) with a slight modification of the items. Notably, the 

index developed by Cheng et al. (2000) tends to favor the importance of technology 

rather than the actual content and value relevance of financial information. For example, 
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a company which discloses a full set of financial statements in pdf format for one year 

receives 1 point only. However, this score is too low when one compares with the value 

relevance and usefulness of the content. This unweighted index sometimes 

disproportionately assigns points without considering the actual benefit of an item. 

Therefore, to add weight to content over technology, the items of the index are divided 

into four primary sub-criteria and assigned weights as follows: content (40%), timeliness 

(20%), technology (20%) and user support (20%). Company address and language, two 

new items, are also added to the checklist under Content. The complete modified version 

of the index is given in Appendix 1. 

Here is a brief description of each criterion mentioned earlier:  

(a) Content 

This category includes the components of financial statements, disclosure of quarterly 

results, financial highlight, director’s report, shareholder information, corporate social 

responsibility disclosures etc. The score of 2 points is given to financial information 

disclosed in HTML format which is higher than the score of 1 point awarded for 

disclosure in pdf format. This difference in points is reasonable since HTML indicates the 

better use of the web technology and easy access for the users. The remaining elements in 

this category consist of website language, company address, historical information and 

the number of quarters/years shown. The element regarding language is an essential 

addition to the index for the present study. Since Internet financial reporting can be 

disseminated worldwide, companies that disclose their information on the Web in any 

language other than Bengali (the official language of Bangladesh), especially in English, 

can expand their stakeholder communication. Two points are given if a company 

discloses information in English and one point is given for using Bengali. 

(b) Timeliness 

Since the web can provide information in real time, it is important to find out the extent 

to which this facility is utilized. These real-time data include press releases, unaudited 

latest quarterly results, vision/forward-looking statements, and charts of future profits 

forecast. Companies receive a score for disclosing unaudited quarterly results and vision 

statements, and a score is also given for appropriate disclaimers. This is included since 

companies may face potential litigation risk if they endorse the unaudited or forward-

looking statements and omit important cautionary disclaimers (Fitzsimons and Shoaf, 

2000). 

(c) Technology 

Items under this category relate to extra benefits that cannot be provided by printed 

reports. Those items that uphold the quality of the electronic financial reporting and 
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facilitate communication with site users score highly on the index. The elements are 

download on spot, online feedback facility, use of presentation slides, use of multimedia 

technologies (animation, audio and video clips), analysis tools (for example, Excel’s 

Pivot Table), advanced features (such as implementing scripting, programming, cookies, 

or XBRL). 

(d) User Support 

Level of users’ computer skills differs significantly. This is very true in the case of people 

living in the rural areas in Bangladesh. Some of them are experts; some are novice. Those 

who do not have technological know-how or high bandwidth Internet access may find 

themselves unable to use a site at all. Companies score is higher if they implement tools 

that facilitate the use of the IFR irrespective of computer skills. The tools scored in the 

index are: search and navigation tools (such as FAQ, links to home- page, site map, site 

search), number of clicks to get financial information (on a scale from 0 to 3), and 

consistency of web page design (subjective evaluation on a 3-point scale). 

Reasons for including two new items: 

Company address: It helps users know where to contact the company, and the company 

can obtain feedback from the users.  

Language: The official language in Bangladesh is Bengali, so it may not be convenient 

for foreign investors to receive financial information in the English language. If the 

companies provide financial information in English or other languages on the web, they 

can introduce themselves to foreign investors which may result in obtaining foreign 

investment. However, most of the people in Bangladesh are not well in the English 

language. So, the companies should also introduce a Bengali version of the website. 

Results and Discussion 

The study finds that all 30 companies in the DS30 index of Dhaka Stock Exchange have 

their websites. All of these websites were browsed extensively for the study. The 

websites were investigated between September 6, 2018, and September 10, 2018. The 

overall quality score achieved by all these companies is shown in Appendix 3. 

The IFR Index scores ranged from as low as 30% to the highest score of 67% with an 

average score of 48.47%. Half of the sample companies that is 15 companies have scored 

more than 50% by having reasonably well-developed sites (Table 2). The three top 

scoring companies were: Grameenphone Limited, ACI Limited, and MJL Bangladesh 

Limited. Surprisingly all of the companies presented full or partial annual reports or 

some other form of accounting information in their websites. 
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Table 2: Range of IFR Disclosure Scores 

% score No. of companies % of sample 

70-79 -  

60-69 2 7% 

50-59 13 43% 

40-49 10 33% 

30-39 5 17% 

20-29 -  

The current scenario of the 30 sample companies’ web sites is discussed, based on the 

checklist of Appendix 1, which is divided into 4 categories namely, content, timeliness, 

technology and user support. The findings are as follows. 

(a) Content 

Most companies under study had financial and annual reports on their websites, although 

these reports are not so organized and appear in very different forms. Of the 30 

companies, 21 (70%) provided a complete set of financial statements namely Statement 

of Financial Position or Balance Sheet, Statement of Financial Performance or Income 

Statement or Statement of Comprehensive Income, Statement of Cash Flows, and 

Statement of Changes in Equity for previous years. However, some companies have only 

provided full annual reports of most recent 2 or 3 years. All thirty companies provided 

full annual reports in pdf format, while no companies provided in HTML format. For the 

most part, the full annual reports go back from five to eight years, and the interim reports 

cover the last two years and the current one. The maximum numbers of years and 

quarters shown were fourteen years and twenty-seven quarters respectively. An important 

issue was to identify the use of HTML format in IFR. In digital era, two popular formats 

of presenting documents are HTML and PDF. PDF is the format of choice for in-depth 

reading since it offers users offline access to content in an environment that is easy to 

navigate, consume, print, and save. PDF also offers superior markup and review 

functions, but it lacks in the ability to instantly deliver updates when a change is 

implemented. On the other hand, HTML was preferred for discovering new content, 

immediate learning, and information sharing. HTML updates are more ‘universal’ in the 

sense that they can be published instantaneously to a URL – ensuring that all readers are 

simultaneously being presented with the most current information. However, both the 

methods are not mutually exclusive and they can be used simultaneously to provide users 

more flexibility and interactivity. We find that there were only four types of information 

that the companies disclosed more in HTML than in pdf, and these were financial 

highlights, shareholder information, corporate information and corporate social 

responsibility items. 
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The structure of the documents was, in general, the same as that of paper-based reports. 

One of the reasons for the traditional way of presenting reports may be the frequent use 

of portable document format (pdf) documents, which are not particularly suited for 

innovative report structures. However, annual reports prior to last 3 or 4 years are picture 

based and have no search functionality. Only one company (Islami Bank Bangladesh 

Limited) in the sample provided share price history, and only two companies (Islami 

Bank Bangladesh Limited and Unique Hotel & Resorts Limited) gave information about 

dividend history. The number of companies disclosing components of financial reporting 

on the Internet is shown in Appendix 2. 

Since a significant proportion of the DS30 companies are large and profitable, and 

institutional and foreign investors are powerful shareholders in many of these companies, 

it was no surprise that 30 (100%) companies’ web sites could be read in English. A few 

of the sites were bilingual such as Bangladesh Submarine Cable Company Limited, 

Grameenphone Ltd., and Titas Gas Transmission & Dist. Co. Ltd. No other language 

support other than these two languages was found in any of the websites. 

(b) Timeliness 

The number of companies in the sample that provided timely information on their 

websites are shown in Table 3. 

Table 3: Disclosure of timely information 

Timeliness (HTML only) No. of companies (%) 

Press Releases 18 60% 

Unaudited Latest Quarterly Results 12 40% 

Stock Quote 2 7% 

Vision Statement 18 60% 

Disclaimer 8 26% 

Charts or graph 9 30% 

The most frequent item of disclosure on corporate websites was the press release, being 

disclosed in 60% of the websites (this was even more frequent than financial statement 

disclosures). This was not particularly surprising since press releases are generally text-

only documents or news article links that can be added to the websites without alteration 

or format adjustment. Of the 18 companies disclosing press releases, one-third had 

updated news on the date of analysis; but equally, 12 (60%) companies provided outdated 

information. Generally, the companies’ news was chronologically ordered in a section 

called ‘Press release’ or ‘News articles’ where the headlines of the news were hyperlinks 

that could be used to bring up the desired item. 
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Although unaudited latest quarterly results can be regarded as the most up-to-date interim 

report, twelve of the 30 companies disclosed this information. However, the latest 

quarterly results that can be seen on the companies’ websites in other countries could not 

be found on a consistent basis in the Bangladeshi companies’ websites. Prior studies have 

found that the most common feature of the real-time data on companies’ websites is stock 

quote since it can be easily obtained from other sources (Petravick and Gillet, 1996). 

However, only 2 of the 30 companies’ websites provide their stock price information, 

although linkage can obtain this information from the Dhaka Stock Exchange 

(www.dsebd.org) or Lanka-Bangla web portal (www.lankabd.com). 

The final item in the timeliness category is the vision statement. Only 18 (60%) of the 

companies in the sample disclosed descriptive statements about long-term business strategy, 

future profit forecasts or trends for the companies’ performances.  However only eight 

companies out of eighteen provided an appropriate disclaimer to these forecasts. None of 

the companies included charts of future profit forecasts (Appendix 2).  

(c)  Technology 

As all companies in the sample provided their annual reports in pdf format, it was not 

surprising that all 30 companies allowed the users to download pdf files directly from 

their own or hosted server, so that users could obtain financial information of the 

companies without any trouble. The results showed that direct e-mail contact and mailing 

lists were not so familiar with around 90% of the companies in the sample allowing the 

users to send e-mails or message to the companies (Table 4). 

Although the report in digital form provides investors with the opportunity to download 

files that can be used as input in computer-based analysis at meager cost, it is somewhat 

surprising that none of the companies in the sample other than MJL Bangladesh 

Limited provided analysis tools or allowed users to download data for analysis. One 

reason for the reluctance to allow users to create their financial analyses may be an 

unwillingness to provide more information that can be found in the traditional paper-

based reporting. 

Table 4: Technology provided on company websites 

Technology No. of companies (%) 

Download on Spot 30 100% 

Online feedback 12 40% 

Multimedia technology (animation, audio, video) 21 69% 

Analysis tools 1 3.33% 

Advanced features 2 6.67% 

http://www.dsebd.org/
http://www.lankabd.com/
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Although XBRL and another form of advanced automation tools are emerging, and their 

benefits are quite obvious, such as shortening implementation times and alleviating 

errors, only two companies in the sample were found to be using the advanced format to 

create their website. 

(d) User Support 

The type and number of user support facilities on the companies’ websites are shown in 

Table 5. Even though FAQ is useful for companies in reducing the number of incoming 

e-mails, only 5 (16%) companies in the sample offered FAQ on their websites. In this 

category, links to homepage and links to the top were assessed. The majority (93%) of 

the companies in the sample provided a link to the homepage on their websites, while 

only 8 (27%) companies provided a link to the top. This may be because many companies 

present their annual report in pdf format, which is incompatible with this technology. A 

sitemap is handy as it can show the structure of the website on just one page. However, 

only 12 (40%) companies provide sitemaps on their websites. Relatively more than half 

of the companies (57%) provided a site search instrument on their websites (Table 5). 

Table 5: User support facilities on websites 

User Support No. of companies (%) 

Help & FAQ 5 16% 

Link to Home Page 28 93% 

Link to Top 8 27% 

Site Map 12 40% 

Site search 17 57% 

The usefulness of firms’ financial reporting on the Internet depends on how easy it is to 

access the data. Therefore, under the category of user support, ease of access was 

measured by the number of clicks needed to reach the financial information. The outcome 

indicated that for the majority of the companies, it was easy to access financial 

information (Table 6). 

Table 6: Ease of access to financial Information 

No. of clicks to access information No. of companies (%) 

1 click 8 27% 

2 clicks 7 23% 

3 clicks 9 29% 

More than 3 clicks 7 23% 
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Web page design was evaluated according to the convention of formatting, presentation, 

outline, font type and size, graphics and terminology (Table 7). 27% of the websites were 

well-developed, and about 7 (23%) websites were of poor quality. 

Table 7: Consistency of web page design 

Quality rating No. of companies (%) 

Good 8 27% 

Fair 15 50% 

Poor 7 23% 

In general, the study reveals that the user support was the highest scoring category of IFR 

disclosure and the category having the lowest average score was timeliness. It appears 

that the companies are not providing timely information rather only lagged disclosures. 

Conclusion 

In today’s dynamic business world, traditional paper-based corporate reporting is 

becoming less timely, more complicated and thus less useful to decision makers. 

Businesses must improve their communication strategy to be more efficient. In 

Bangladesh, most companies do not provide timely financial information on their 

websites as it is costly to manage websites on a regular basis. 

However, with the advent of Internet-based reporting, the confines of the problems with 

paper-based reporting are removed. As preparers, the companies benefit from IFR 

through cost saving and improvement of their financial reporting. On the other hand, the 

users get benefit by receiving financial information in more detail and timely manner. 

However, the fact that the investors and other stakeholders can obtain financial 

information more efficiently than before is a significant benefit considering information 

asymmetry problem in the market. Collecting annual reports directly from companies was 

not an easy job in the past; despite constant requests by telephone or face-to-face, copies 

of annual reports were rarely provided. Even collecting reports from the DSE was a time 

consuming, burdensome and costly endeavor. 

By measuring the IFR quality of the top 30 Bangladeshi companies, it was shown that, 

while most companies in the sample had websites and provided financial data on their sites, 

Bangladeshi companies still lag behind their counterparts in other tech-savvy developed 

countries in communicating with stakeholders via electronic media. Most companies did not 

take full advantage of the existing web technologies to add value to their financial 

disclosures. Instead, most companies employ conventional website presentation, with text 

and static pictures, comparable to a paper presentation. In addition, there is substantial 

variation in the quality and extent of companies’ IFR practices.  
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In Bangladesh, firms are engaging in IFR voluntarily and using it as a supplement to 

paper-based annual reporting. The Bangladesh Securities and Exchange Commission 

regulations currently do not require firms to disseminate financial information on the 

Internet. The lack of formal regulation/guideline results in considerable differences in 

web-based reporting. Thus, issues concerning the reliability, comparability, and 

consistency of reporting are likely to arise. The government or other regulatory bodies 

should take necessary steps to introduce guidelines that provide both corporations and 

users with a best practice framework within which the dissemination of information can 

take place with maximum proficiency. 

This study is limited to the largest 30 companies listed on the Dhaka Stock Exchange of 

Bangladesh as per DS30 index. So, findings of this study may not necessarily be applicable 

for medium and small-sized companies at this stage. Future research could explore 

alternative measure of IFR quality and investigate the impact of firm-specific characteristics 

or governance variables on IFR quality for a large number of DSE listed companies which 

were not considered for this study. 
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Appendix 1 

IFR disclosure quality index composition and measurement details 

Index Items Value Point Multiplier Ma

x 

1. Content     

1.1 Component of Financial Information     

a) Financial Statements     

Pdf. 1=Yes, 0=No 1 1 1 

HTML 1=Yes, 0=No 1 2 2 

b) Notes to the Financial Statements     

Pdf. 1=Yes, 0=No 1 1 1 

HTML 1=Yes, 0=No 1 2 2 

c) Disclosure of Quarterly Results     

Pdf. 1=Yes, 0=No 1 1 1 

HTML 1=Yes, 0=No 1 2 2 

d) Financial Highlight/Year-in Review      

Pdf. 1=Yes, 0=No 1 1 1 

HTML 1=Yes, 0=No 1 2 2 

e) Directors Report     

Pdf. 1=Yes, 0=No 1 1 1 

HTML 1=Yes, 0=No 1 2 2 

f) Shareholder Information     

Pdf. 1=Yes, 0=No 1 1 1 

HTML 1=Yes, 0=No 1 2 2 

g) Corporate Information     

  Pdf. 1=Yes, 0=No 1 1 1 

  HTML 1=Yes, 0=No 1 2 2 

h) Corporate Social Responsibility     

  Pdf. 1=Yes, 0=No 1 1 1 

  HTML 1=Yes, 0=No 1 2 2 

1.2 Number of Years/ Quarters Shown     
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a) Annual Report 3=More than 5 

years, 2=2 to 5 

years, 1=1 year 

3 1 3 

b) Quarterly Report 3=More than  9 

quarters, 2=4 to 9 

quarters, 1=3 

quarter 

3 1 3 

1.3 Past Information (HTML only)     

a) Share Price History 1=Yes, 0=No 1 1 1 

b) Dividend History 1=Yes, 0=No 1 1 1 

c) Graph of Share Price History 1=Yes, 0=No 1 2 2 

1.4 Language     

a) English 1=Yes, 0=No 1 2 2 

b) Bangla 1=Yes, 0=No 1 1 1 

1.5 Address (HTML only)     

a) Company's Address 1=Yes, 0=No 1 1 1 

Total    38 

Assessment Percentage    40% 

2. Timeliness (HTML only)     

2.1) Press Releases 1=Yes, 0=No 1 2 2 

2.2) Unaudited Latest Quarterly Result     

Existence 1=Yes, 0=No 1 2 2 

With proper disclaimer 1=Yes, 0=No 1 1 1 

2.3) Stock Quote     

Existence 1=Yes, 0=No 1 2 2 

2.4) Vision Statement/Forward Looking 

Statement 

    

Charts of future profit forecasts/trends 1=Yes, 0=No 1 1 1 

Total    8 

Assessment Percentage    20% 

3. Technology     

3.1) Download Plug-in on Spot 1=Yes, 0=No 1 2 2 

3.2) Online Feedback 1=Yes, 0=No 1 2 2 
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3.3) Use of Presentation Slides 1=Yes, 0=No 1 2 2 

3.4) Use of Multimedia Technology 1=Yes, 0=No 1 3 3 

3.5) Analysis Tools 1=Yes, 0=No 1 4 4 

3.6) Advance Features (XBRL) 1=Yes, 0=No 1 5 5 

Total    18 

Assessment Percentage    20% 

4. User Support     

4.1) Help and Frequently Asked Questions 1=Yes, 0=No 1 2 2 

4.2) Link to Home Page 1=Yes, 0=No 1 1 1 

4.3) Link to Top 1=Yes, 0=No 1 1 1 

4.4) Site Map 1=Yes, 0=No 1 2 2 

4.5) Site Search 1=Yes, 0=No 1 2 2 

4.6) Number of Clicks to get to Financial Info 1=3 click, 2=2 

click, 3=1 click 

3 1 3 

4.7) Consistency of Web Page Design 0=poor, 1=fair, 

2=good 

2 2 4 

Total    15 

Assessment Percentage    20% 

Total Percentage    100% 
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Appendix 2 

Website disclosure by DS30 listed companies' in Four Index Categories 

Index Item No. of 

Companies 

1. Content  

1.1 Component of Financial Information  

Financial Statements  

Pdf. 30 

HTML 0 

Notes to the Financial Statement  

Pdf. 30 

HTML 0 

Disclosure of Quarterly Results  

Pdf. 28 

HTML 0 

Financial Highlight/ Year-in-Review  

Pdf. 0 

HTML 3 

Directors Report  

Pdf. 20 

HTML 10 

Shareholder Information  

Pdf. 6 

HTML 16 

Corporate Information  

Pdf. 4 

HTML 30 

Corporate Social Responsibility  

Pdf. 0 

HTML 14 

1.2 Number of Years/ Quarters Shown (average)  
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a) Annual Report 8 

b) Quarterly Report 13 

1.3 Past Information (HTML only)  

a) Share Price History 1 

b) Dividend History 2 

c) Graph of Share Price History 9 

1.4 Language  

a) English 30 

b) Bangla 3 

1.5 Address (HTML only)  

a) Company's Address 30 

  

2. Timeliness (HTML only)  

2.1) Press Releases 18 

2.2) Unaudited Latest Quarterly Result 12 

2.3) Stock Quote 2 

2.4) Vision Statement/Forward-Looking Statement 18 

  

3. Technology  

3.1) Download Plug-in on Spot 30 

3.2) Online Feedback 12 

3.3) Use of Multimedia Technology 21 

3.4) Analysis Tools 1 

3.5) Advance Features (XBRL) 2 

  

4. User Support  

4.1) Help and Frequently Asked Questioned 5 

4.2) Link to Home Page 28 

4.3) Link to Top 8 

4.4) Site Map 12 

4.5) Site Search 17 
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Appendix 3 

IFR disclosure quality index scores of the selected 30 listed companies 

Trading Code Company Name Score 

ACI ACI Limited 61 

BATBC British American Tobacco Bangladesh Company Limited 51 

BEXIMCO Bangladesh Export Import Company Ltd. 39 

BRACBANK BRAC Bank Ltd. 51 

BSCCL Bangladesh Submarine Cable Company Limited  46 

BSRMLTD Bangladesh Steel Re-Rolling Mills Limited  55 

BSRMSTEEL BSRM Steels Limited 55 

BXPHARMA Beximco Pharmaceuticals Ltd.  51 

CITYBANK The City Bank Ltd. 48 

DELTALIFE Delta Life Insurance Company Ltd.  44 

GP Grameenphone Ltd. 67 

HEIDELBCEM Heidelberg Cement Bangladesh Ltd. 36 

IDLC IDLC Finance Ltd.  53 

ISLAMIBANK Islami Bank Bangladesh Limited 47 

IFADAUTOS IFAD Autos Limited 43 

JAMUNAOIL Jamuna Oil Company Limited 35 

LAFSURCEML LAFARGE SURMA CEMENT LTD. 52 

LANKABAFIN LankaBangla Finance Ltd. 56 

MJLBD MJL Bangladesh Limited  58 

NBL National Bank Ltd.  43 

OLYMPIC Olympic Industries Ltd. 46 

ORIONPHARM Orion Pharma Ltd. 54 

PADMAOIL Padma Oil Co. Ltd. 38 

PUBALIBANK Pubali Bank Ltd.  30 

RAKCERAMIC RAK Ceramics (Bangladesh) Limited  56 

RENATA Renata Ltd. 53 

SQURPHARMA Square Pharmaceuticals Ltd. 54 

SUMITPOWER Summit Power Limited 40 

TITASGAS Titas Gas Transmission & Dist. Co. Ltd.  48 

UNIQUEHRL Unique Hotel & Resorts Limited 44 
 


